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Welcome to Communication that s the key!

The focus of our presentation is to talk to you about some new ways of 
communicating with patrons and with staff.



2

Communication .that s the key:
WAPL 2006

1. Definitions

2. Examples

3. How to get started

We ll start with some definitions of the various technologies we are going to talk 
about today, focusing on the characteristics that distinguish these technologies from 
one another.

Then, we ll use some specific examples to show how tasks traditionally performed 
in libraries can be done in different ways using these new technologies.  We ll talk 
about the pros and cons of doing things the old way and the new way and then 
give a verdict on the new vs. old.

Finally, we ll take a few minutes to show you how to get started with these 
technologies, including specific services to try.
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Definitions

Let s start with definitions
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Email list

An email list or listserv is familiar to most of us. It allows people who subscribe to 
send a message to one email address, and distributes the message to all the 
subscribers. 

It can be configured to be a discussion list (many-to-many) or an announcement list 
(one-to-many), and moderated or unmoderated.  

It might be private, public or even archived on the web. 
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Weblog

Cute overload
Dave Barry
One red paperclip
Librarian.net (pictured)

Newest first

Many links

Comments

RSS feed

A weblog or blog can be defined as a "website powered by software that simplifies 
publishing, organizing, and syndicating Web content." Weblogs share several other 
characteristics that go beyond the software that s used. Blogs are usually:

-in chronological order

-can have one or several authors 

-usually have lots of links 

-often produce a "feed" of updates (more on that when we talk about RSS) 

-often allow comments; the best blogs are conversations

There are literally millions of blogs out there. Here are some fun non-library 
examples. 
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Wiki

Wikimedia projects
LibSuccess
This Might Be A Wiki
(pictured)

Search is essential! Some navigation

Article text, 
discussion, 
and history

Essentially, a wiki is a collaborative online writing tool.

The name comes from the shuttle busses at the Honolulu airport. In the Hawaiian 
language, wiki wiki means fast.
Wikis allow people to make changes fast, right through a web browser, without 
special web editing software. 

Depending on the wiki, anyone in the world could be an author, or the wiki could 
require some other credentials, or even be completely private. 

So how are they organized? Wikis have been called a "true hypertext medium, with 
non-linear navigational structures" - i.e., they are totally flat. Pages link to other 
pages, but there s not necessarily a hierarchical structure.
Carefully crafted pages can give the illusion of hierarchy, by setting up categories. 
(See LibSuccess.org for an example.)

People who create and edit pages can often use tags as keywords to help others 
find their stuff. The ability to search a wiki is very important to its usefulness.

Wikis often allow discussion or comments on each article, and keep track of 
changes. 
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RSS aggregator Subscribe/unsubscribe

# of unread 
items

List of feeds

An RSS aggregator is a way you can take information from all sorts of websites and pull it into one 
place. Think of it as a personal newspaper -- So, if I liked Get Fuzzy cartoons, worried about what 
products in my home were safe, liked quotations, wanted news about Hummels, wanted the local 
weather and wanted the headlines from the BBC, it s not very likely that I m going to get a newspaper 
that puts just the stuff I want in in.

But with an RSS aggregator (in this example, I m using Bloglines), it s very easy to get exactly the 
content I want, and nothing else.  The way I do that is by subscribing to feeds, or content from 
websites.

Like a newspaper, though, you still have to do SOMETHING to get the paper.  With a physical 
newspaper, you have to walk out to the curb.  With your RSS aggregator newspaper , you have to 
visit the website of your aggregator.  The content is not pushed to your email.

Some characteristics of RSS aggregators:

--There is some way for you to add and unsubscribe from feeds

--The aggregator sometimes keeps track of what you ve read and not, and give you only content you 
haven t seen before.
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Instant messaging


